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When A Chapter Ends

is an auto-topography self publication, examining the values 
of ordinary objects and their connection with human. From 
four different perspectives, both material and non-material 
values of objects are discussed.

The first chapter “labels(:)” criticizes the outer 
monetary values assigned by the society on both objects 
and human through the representation of labels and the 
act of labelling; the second chapter “Object Speaking” 
documents the unspoken language of objects by recording 
the traces of object interacting with the human body, which 
speaks through the interactions; the third chapter “The 
Decomposition of Ordinary Objects” decomposes the 
ordinary objects which are seen as reflections of the self, and 
then at the same time, collectively construct and form the 
external self; last, the final chapter “Pinwheels” examines the 
non-material values (categorized in the book The Meaning of 
Things) that anchored within the ordinary objects that make 
each individual object “worth-keeping”.

https://2023.rca.ac.uk/students/xiaolin-yuan/
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A Luggage Full

is an auto-topography, involving intimate memories the 
author has with the evocative objects that she brought to 
London from home, decomposing a series of evocative 
objects into 2D unwrapping texture, reconstructing and 
recomposing a new skin that represents the external self, 
constructed by the evocative objects. 

The title A Luggage Full is inspired by the same volume 
of the physical shape of the author and the volume of the 
luggage she used to transport her objects.

https://2023.rca.ac.uk/students/xiaolin-yuan/
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POD PROJECT

is a multiplayer pervasive game that combines strategy, 
resource management, and making. As a project led by 
RCA IED department in responding to United Nations World 
Ocean Day, students from RCA IED take on the roles of 
humans and aquatic species native to the Thames estuary 
ecosystem, each attempting to create responses while 
negotiating and generating resources. In collaboration with 
RCA IED, we developed a set of visual identity for this project  
using abstract shapes, and created design assets for both 
digital and in physical space. 

TEAM ROLE:
Visual Identity Design
Graphic Assets (Instagram Posts, Posters, etc)
Exhibition Graphic Assets

https://instagram.com/rcapodproject?igshid=YmMyMTA2M2Y=

http://www.xiaolinyuan.design
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White Noise 42

is a Royal College of Art school wide event which involved 
students from different programmes to perform their sound 
works at IKLECTIK. The work contains a series of posters 
as the visual for the 42nd edition of this event, as well as an 
individual sound work, recording the making of the posters. 

https://www.instagram.com/reel/
ClN36zxIJpS/?igshid=MzRlODBiNWFlZA==
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Museum of Colored Lenses (MOCL)  

The phrase, “colored lenses” is a metaphor of bias and 
prejudice, and are always wore by people when looking at 
others in today’s society. To address this social problem,  
my objective is to create a museum that allows minority 
artists and artists who are fighting against prejudice through 
their art practice exhibits their works. The museum also 
allows the general public to think and reflect upon their 
vision of the society.

https://www.xiaolinyuan.design/museum-of-colored-lenses
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Seven Seconds Self-Service Store

INTERACTIVE 
INSTALLATION
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7SSSS (Seven Seconds Self-Service Store)  

aims to open up discussion on “Attention Economy” on
short video platforms. Capitalism captures human’s natural 
instinct—Laziness, and enlargesthis instinct with a flood 
of short videos on video platforms. One may think they are 
relaxingand enjoying themselves for free. However, we are 
actually paying with our time—the most valuable possessions 
we have in the world. Capitalism makes profits from the time 
we paid on their platforms. Unlike making a purchase in an 
actual physical store, where you surely get the products that 
you paid for, whereas on the short video platforms, the same 
product is sold to every customer or viewer. The receipt 
serves as a visualization of the time we paid to the capitalism 
unconsciously. Please remember, “If you’re not paying for it, 
you’re not the customer. You are the product being sold.”

The installation has been accepted into the Fringe Arts 
Bath Festival (FaB), and was exhibited in Bath to public, for 
two weeks in May. 

TEAM ROLE:
Concept Developing
Visual Identity
Layout Design
Visual Programming

https://vimeo.com/712564895
https://vimeo.com/717051589
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AWAKENING FROM THE BEWILDERED  
“醒迷敬灵”

is about exploring the cultural identity of superstition and 
visual translation of superstition from the perspective of 
contemporary design. The project is built up by several 
small projects exploring around the theme of Feng Shui, the 
Chinese superstitious geomancy on harmonizing individuals 
with the universe.

The project contains three phases: phase one is to 
research and understand fully about superstition, its origin 
and history, defending against the common negative 
stereotype; phase two is finding self-identity through visual 
experiments on the ancient wisdom about the fundamental  
of the reality; phase three is the output, a series of visual 
assets on different aspects of Chinese superstitions, from  
the basic information to applications, focusing on translating 
the traditions into the contemporary design language.

https://www.xiaolinyuan.design/awakening-from-the-bewildered

http://www.xiaolinyuan.design
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Cognitive Perception  

is a book design addressing the problem of, initially, “people 
only see what they want to see.” However, the book then 
turns out to also address the situation of “you can only see 
what the designer wants you to see.” This book is divided 
into three sections, exploring three aspects of the problem 
statement. In all three parts, I experiment with human 
perceptions in text related visuals and imagery.

This book also addresses social problems in the current 
society, including complexity in academic writing in the 
United States, the fake speed reading theory defrauding 
the Chinese parents, and the misleading imagery of women 
in the advertising industry. As a designer, I like to address 
social problems through my design works, giving the project 
meaning and reasons to be created.

https://www.xiaolinyuan.design/cognitive-perception

http://www.xiaolinyuan.design
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RED ANNUAL CONFERENCE  

In March 2021, Xiaohongshu held a grand RED Annual 
Conference, in the theme of “Welcome Aboard to the RED 
Spaceship”. Xiaohongshu’s mission to “Inspire Lives” is 
leading us to the faraway stars, guiding us to bring the new 
waves to the society. At this moment, Xiaohongshu is like a 
spaceship ready to take off, carrying all the REDers who have 
already packed up and ready for departure. 

TEAM ROLE:
Concept Design
Key Visual Design & Graphic Assets 
Assistant in Motion Design

https://www.behance.net/gallery/122234161/RED-ANNUAL-
CONFERENCE-2021

http://www.xiaolinyuan.design
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https://www.behance.net/gallery/122234161/RED-ANNUAL-CONFERENCE-2021


xiaoliny1227@gmail.com  xiaolinyuan.designXIAOLIN YUAN

ABOUT 关于 PUBLICATION 2021

xiaoliny1227@gmail.com  xiaolinyuan.designXIAOLIN YUAN

http://www.xiaolinyuan.design


xiaoliny1227@gmail.com  xiaolinyuan.designXIAOLIN YUAN

ABOUT 关于

TEAM ROLE:
Icon Design
Early Phase Design Exploration
Content Layout Design

01: http://xhslink.com/ZvXDoj 
02: http://xhslink.com/OBXDoj

http://www.xiaolinyuan.design
http://xhslink.com/ZvXDoj
http://xhslink.com/OBXDoj
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Visuals for Online Events 
(Previous Works at RED)

POSTER 2021
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